CYMKMU «from Ukraine»
BAGS «from Ukraine»
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BAGLLET fonomora 3¢y Unique KancynsHa xonexkuin Katanor Iudo Q "

https://bagllet.com/?gclid=CjOKCQjw84anBhCtARIsAISI-xcWbgOUs-
1mutulOGULRHhJUHS5hyUJUIJfWUQImMRNTpEhxvb3wyndQaAtLIEALwW wcB



BAGLLET — me cymMKH 1 akcecyapu 3 HaTypaJbHOI IIKIPH.

ETnMoJsioria Ha3BU MapKH: Ile HOoeJHAHHA cIoBa bag 1 3akiHnueHHs cjioBa wallet (anri. «'amaHennb»).
BAGLLET = bag + wallet.

BAGLLET — 11e nepiir 3a Bce IIIHHOCTI.

OzHi 3 mepIIux B YKpPalHl, XTO I0YaB BUKOPHUCTOBYBATH BIHTAXKHY ILIKIPY, Ta HIKOJIN HE
IIOBTOPIOIOTHCS 00 IIIHYIOTh €KCKII3UBHICTh. KOKHOMY KJIIEHTY — CBil, camMe TO BHPI1O, 31 CBOIM
XapakTepoM 1 MaliOyTHHOIO 1CTOPIEIO.

BAGLLET are bags and accessories made of genuine leather.

The etymology of the brand name is a combination of the word bag and the
ending of the word wallet.

BAGLLET = bag + wallet.

BAGLLET 1Is primarily about

values.

One of the first in Ukraine to use vintage leather, they never repeat
themselves because they value exclusivity. Each client has his own,

exactly that product, with its own character and future history.




¥ BuroroByienH1 BUkopuctoByeTrbcsa TIJIBKY HATYPAJIBHA IIKIPA, 3aMOBJIAIOTS 1 BIZIOUPAIOTh
TLIBKH BHUIINHI COPT (MaKCHUMaJIbHA SIKICTh 3 MIHIMAJIbHOIO KIJIBKICTIO Jie(PeKTIB), 1100 BapTICTh
BHUPOOIB OyJia MAKCUMAJIbHO MPUNHATHOIO AJIA ITOKYTIIIA.

BapTo BpaxoByBaTH 1110 IIIKIpa — HaTypaJbHUN MaTeplaj 1 MOKe MaTH IPUPOJHUMN MaTIIOHOK, a TaK
caMoO He MOzKe OyTH IIIJIKOM OZTHOPIAHOIO.

ONLY NATURAL LEATHER is used in the production, only the highest grade is ordered and selected

(maximum quality with a minimum number of defects), so that the price of the products is as acceptable
as possible for the buyer.

It should be taken into account that leather Is a natural material and can have a natural pattern, but
also cannot be completely uniform.
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Y 3B’s13Ky 3 Besinkolo kuibkicTio ITIZJIPOBOK Mmogeseit yei cymku 1 prok3aku Bagllet matoTs 6peHgyBaHHSI.
bpeHyBaHHs BCTAHOBJIIOETHCA BPYUHY 1 MIOI0 30BHIIIHIN BUIJIAL HE HOPMYETHCS 1 MOK€e BIJIPIBHATUCS
Bl QOTO mpejicTaBieHux Ha cauTl. Hanmpukiaz, OpeHayBaHHA Ha BCiX BUPoOax koJsiekiill Unique
BHUKOHYETHCS CIIOCOOOM Tapsidoro TUCHEHHS Ta BCTAHOBJIIOETHCS BPYUYHY, MOK€e OyTU HEPIBHOMIPDHUM,
aJloKe 3aJIe3KUTh Bl (paKTypH LIKIpU. 3 4acOM eKCILIyaTallll Ta y pa3l HOCTIMHOTO TePTsA OpeHyBaHHA

MO3Ke BTpauaTu HacudeHicTh. [IoBTOpHE BcTaHOBIEHHA OpeHAyBaHHA € HEMOXKJINBUM.

Due to the large number of FAKE models, all Bagllet bags and backpacks are branded.

Branding is installed manually and its appearance is not standardized and may differ from the p
presented on the site. For example, branding on all products of the Unique collection is done by
stamping and Is installed by hand, it can be uneven, because It depends on the texture of the leat
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Over time and In case of constant friction, the branding may lose saturation. Re-establishment of

branding is not possible.




Cymxun KOZHUHAR
KOZHUHAR Bags

https://www.kozhuhar.com/


http://www.kozhuhar.com/

Hemae 8 HareHOCTI

KOZHUHAR - ykpalHChbKUI OpeHi MOAHUX INKIPSHUX aKcecyapiB Ta OJATY, SKUH BMLJIO eKCIIEPUMEHTYE
3 (popMOI10 Ta KOJILOPOM. KO3KHOTO Ce30HY 3ABJIAIOTHCSA 0CO0JIMBI BUPOOU A1 HaTXHEeHHsI. Bcl Bupobu
eJIeTaHTHI y CBOIM IIPOCTOTI, ajie B TOU K€ YacC BIIAJAI0Th y BIYl 1 IpUBEPTAIOTh yBary.

HA3BA BPEH/TY - 1ie ipi3Bunie au3aiHepa Aainu Koxxyxap.

KOZHUHAR is a Ukrainian brand of fashionable leather accessories and clothing that skillfully experiments
with shape and color. Every season there are special products for inspiration. All products are elegant in their
simplicity, but at the same time catch the eye and attract attention.

BRAND NAME is the name of designer Alina Kozhuhar



RAW FLAW
RAW FLAW

https://instagram.com/raw_flaw?
igshid=MzRIODBINWFIZA==




bpeny cymok Ta akcecyapiB RAW FLAW 3acHyBasu 7Bl A1BUMHU — AHacTacla /leeBa
ta Ipuna Hikosienko. 111X 10 CBIAOMOTO CIIOKUBAHHS BOHHU ITOYAJIH 13 cebe: CBOTO
rapaepoba Ta 31 3MeHIIIeHH BUKOPUCTAHHS IIJIACTUKY. Y 2018 poiil cTBOpUIU OpeH
Raw Flaw (aHri. «mpupogHa HeJOCKOHAJICTh» ).

CTBOPIOIOTh CYMKH Ta aKcecyapH IJIsl THUX, XTO JIIOOUTH rapHi peui.

The brand of bags and accessories RAW FLAW was founded by two girls - Anastasiia
Dieieva and Iryna Nikolenko. They started the path to conscious consumption with
themselves: their wardrobe and by reducing the use of plastic. In 2018, the Raw Flaw
(natural imperfection) brand was created.

They create bags and accessories for those who love beautiful things



CrouaTKy JiBuaTa npaioBajaud BABOX, Ta 3Tr0JA0M KOMaHAa 30L/IbIIHIIAC.
Haj BUpOOHUIITBOM ITPAIIOI0Th: TEXHOJIOT, KPaBIll Ta KpaBUMHI,
KOHCTPYKTOPH, a Tako:k SMM-criemiaaicTKka Ta MEHEIKEPKA.

bpeH 1 mparHe /10 pO3BUTKY >KIHOYOTO IIOTEHITIAIY B YKpalHi.

At first, the girls worked together, but later the team grew.
Technologists, tailors, designers, as well as an SMM specialist and a
manager work on the production.

The brand strives to develop women's potential in Ukraine.




«RAW FLAW - 11e icTOplA PO Te, IK MOoJa IIOEAHYETHCA 3
PO3YMHHM Ta CBIJIOMHM CIHOKUBaHHSM.

"RAW FLAW is a story about how fashion meets smart and
conscilous consumption.

MOKHA HOCUTH I'’APHI PEYI TA HE HTKOJMWTH ITPU LILOMY IUVIAHETL.
YOU CAN WEAR BEAUTIFUL THINGS AND DO NO HARM ON THIS PLANET.



THE KODE
THE KODE

https://thecode.com.ua/product-category/sumky/
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BITUUBHAHUU BPEH/I cymoK Ta akcecyapiB, 3acHOBaHUH TeTssHOI0 Kog3aeBoro y 2020 poIil.
[oro royIoBHUMHE pHCaMU € VHIKaJIbHUH AU3aliH, BifMiHHA AKICTb i JOBroBiYHICTH CyMOK Ta
akcecyapiB. KokeH Bupl0 BUTOTOBJIEHUN 3 HAaTypPaJIbHOI IIKIPU 34 CYBOPHMMMU CTaHAApTaMU SKOCTI,
TOMY ITPOCJIY>KUTD BJIACHUKY HE CE30H 1 He JIBa.

JI1000B 10 fgetaseil — e ojHa mposigHa puca THE KODE.

DOMESTIC BRAND of bags and accessories, founded by Tetiana Kodzaieva in 2020.
Its main features are unique design, excellent quality and durability of bags and accessories. Each
product is made of genuine leather according to strict quality standards, so it will serve the owner for

more than one season or two.
Love for details is another leading feature of THE KODE.



ITompu MoJioaMi BiK, OpeH/I, B2Ke BCTUT ITIJIKOPUTH OaraTo cepjienb K
JHEHK11X, TaK 1 EBPONENChKUX MOAHUIb. A 1eOI0THA KOJIEKITiA,

| IPHCBsIUEHA eCTETUIIl KaB APEHD, BJKE cTajIa BII3HABAHOIO.

)DE — 11e ecTeTHKa, ePEKTHICTD, AKI[EHT Ta AKICTh 11034

Its young age, the brand has already managed to conquer many
both Ukrainian and European fashionistas. And the debut

in, which will be dedicated to the aesthetics of coffee shops, has
become recognizable.

)DE 1s timeless aesthetics, effectiveness, emphasis and quality.



Cymxu HVOYA
HVOYA Bags
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https://hvoya.ua/



«HVOYA» BUTOTOBJISIE KJIACHYHI CYMKH 31 LIKIPHU Ta BEJIIOPY.
Ocobg#iBicTh OpeHay — BUPOOU B CTHJI1 80-X Ta 90-X. Y KaTajio3si
PO3MBMIYIOThCAHANMIONYJISAPHIIII y CBITI MOJAE1 CYMOK — Kpoc-0011,

IITOII Ta CYMKH Ha IlJIE€YeE.

"HV(A" makes classic leather and velor bags. The specialty of
the bi@nd is products in the style of the 80s and 90s. The catalog
Inclugls the world's most popular bag models - cross-body,
shop/@ and shoulder bags.




Cymkn KACHOROVSKA
KACHOROVSKA Bags

https://kachorovska.com/gclid=CjOKCQjw84anBhCtARIsAISIxedu p6wU8yOKk
41WsVFpex55agjsVINCZwZHSSDylJL Px95iyRLaAaAnEXEALwW wcB



YKPAITHCBKHNH BPEH/] 3 icTopieio B moHA MiB cTOJITTA (3 1957 poKy). PoguHHA
CIIpaBa TPETHOTO IIOKOJIHHS MIEBIIIB, 110 TPaHCHOPMYBAJIACh 13 MaJI€HBKO]

MalCcTepHl Y BUPDOOHUIITBO, Jie IIpaIlloe IIOHA COTHS JItojie. bpeH10B1 Mara3nHu
BIAKPUTI Y HAUOLIBIIINX MicTax YKpalHH.

UKRAINIAN BRAND with a history of more than half a century (since 1957). A
family business of the third generation of shoemakers, which has transformed from
a small workshop Into a production where more than a hundred people work.
Brand stores are open in the largest cities of Ukraine.



bpeH € BaXKJIMBUM I'paBIeM JIOKAaJIbHOIO PUHKY Ta JIIIePOM KaTeropil, 31 cTpaTeri€lo IJ100aa1bHOT0
posiupeHHs. bpeu KachorovskaOys Ta 3ainuiiaeTbes 0JHUM 3 BU3HAUAJIbHUX Y PO3BUTKY CMaKy 10
CTHJIIO Ta SIKOCTI »KUTTS HOBHX IOKOJIIHb HE3AJI€KHO1 YKpalHU.

KACHOROVSKA B:ke BCTUTJIAa 3apEKOMEHIYBAaTH ce0e K peTeriep 3 IOMIPHOIO I[IHOIO Ta TapHOIO0
sakicTio. Kosiekinll 3aB:K1 BIZITIOBIIAIOTh TEHAEHINSAM, 4 ACOPTUMEHT IPUEMHO JUBYE.

The brand i1s an important local market player and category leader with a global expansion strategy.
The Kachorovska brand was and remains one of the determining factors in the development of the taste
for style and quality of life of the new generations of independent Ukraine.

KACHOROVSKA has already established itself as a retailer with moderate prices and good quality. The
collections always correspond to the trends, and the assortment pleasantly surprises.



Cepen ocobiuBOCTeN OpeH Iy — IOCTiMHI Kosabopaiiil 3 jJiiepaMu AyMOK U
mokc-Opernamu: KSENITASHNAIDER, FROLOV, THE COAT BY KATYA
SILCHENKO, MILLA NOVA, TINA KAROL Ta 1H111.

Hara micist poOMTH HalIuX KJIIEHTIB HIACUBUMU, TUM III0 POOUTH IX
IIaCJAMBUMM — HaIlIMM KPaCHUBHUM B3YTTSM, sIKe BIAMOBIA€E IXHIM IOTpebaM
CaMOBHUPaKeHHs 3a CTHUJIEM, ECTETUKOIO Ta PYHKIIIOHAJIBHICTIO.

Among the features of the brand are constant collaborations with opinion leaders or
luxury brands: KSENITASHNAIDER, FROLOV, THE COAT BY KATYA SILCHENKO,

MILLA NOVA, TINA KAROL and others.
Our mission is to make our customers happy with what makes them happy - our
beautiful shoes that meet their self-expression needs for style, aesthetics and

function.




