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KACHOROVSKA
https:/kachorovska.com




NMoHap niscronitta KACHOROVSKA npautosanu y chopmarti poguHHOro
aTtenbe, BigpoaXKyBarnm KynbTypy BUroTOBJfIEHHSA B3YTTA HA 3aMOBJIeHHS,
BiAHOBMIOBANM TexHonorii BMupo6bHuurea. Mmn sHanNm Mmipkm 3 gecartkis
TUCSHM HIr, BUKOHaNM AeCATKM TUCAY iHaUBIAYyaribHUX 3aMOBJ€Hb.

A y 2015 poui Bupocnu po Toro, wob6 sanycTtutu roTtoBy niHilo B3yTTH.

For more than half a century, KACHOROVSKA worked in the format of a family
atelier, reviving the culture of making shoes to order, restoring production
technologies. We took measurements from tens of thousands of feet, fulfilled
tens of thousands of individual orders.

And in 2015, they grew to the point of launching a ready-made line of shoes.
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Y ciuni 2021 poky 6yno creBopeHo fashion-xonauHr Kacho Group, Ta
sanyweHo HoBuM bpeHa B3yTTa Melly n 6peHa opsary K.everywear.
3apas3 B cTpyKTypy 6isHecy KauopoBCbKOi BXOAATb Tpu ochbnavH-
marasmHu(asa B Kuesi ta oguH B Opeci), aBa oHNanH-MmarasmvHm, Tpm
OpeHaM opsiry Ta B3yTTH, a TAKOXX KaB’aApHSA.

In January 2021, the Kacho Group fashion holding was established, and the
new Melly shoe brand and the K.everywear clothing brand were launched.
Currently, Kachorovska's business structure includes three offline stores
(two in Kyiv and one in Odesa), two online stores, three clothing and
footwear brands, as well as a coffee shop.



https://estro.ua/

o
2 4
-
2]
LLl




Estro - ykpaiHcbkuu 6peHp B3yTTA Ta aKkcecyapiB 3 6inbw Hix 10-tTn
niTHbOO icTopicto. 30 mara3auHiB y 11 mictax YKkpaiHu, iHTepHer-
Mara3smH Ta COTHI TUCAY 3aA0BONIeHUX KnieHTIB y B3yTTi Bif Estro.
An3anHepu GpeHay WoaHA NPaLIOIOTh Haa po3pobkolo cyuyacHUx
Mopgernien, HamararoTbCsl NoeaHaT1 TpeHau Ta KkKomdopT, wob
CTBOPMUTU AKICHMM Ta KNaCHUM NPOAYKT.

Estro is a Ukrainian brand of shoes and accessories with more than 10
years of history. 30 stores in 11 cities of Ukraine, an online store and
hundreds of thousands of satisfied customers in shoes from Estro.
Designers of the brand work every day on the development of modern
models, try to combine trends and comfort to create a high-quality and
classy product.



HVOYA
https://hvoya.ua/




HVOYA - ykpaiHCcbkui 6peHp B3yTTA
Ta CYMOK, fie NaKoHiYHIiCTb Ta
rapMoHis niHin NoeaHylOTb MOAEPH
Ta XIHOUYHICTb Y €EAUMHY KOHLLeNu|ilo.

HVOYA is a Ukrainian brand of shoes
and bags, where conciseness and

harmony of lines combine modernity
and femininity into a single concept



BnacHuMusa KOHUENnT-CTopY YKpaiHCbKUX OpeHaiB B3yTTA Ta CYMOK
Mapia Cimiu-MoiceeHkKo 3axoTina cTteBoproBaTu peui BnacHoro 6peHpy.
Cnouartky BOHa 3anycTuna nepuy mMmoaernb ik eKCNnepmmeHT, ane
nepluia napa npumiuna He B ay>e rapHomy surnsagai. NMpore arogom
BNacHMULSA OTpMMana came Te, o XoTina - nepwi 6ocoHixxku HVOYA.
BoHum 6ynu ineansHMMM y BCbOMY: aKypaTHO BUpi3aHa yCTinka,
NpPoCcTpoUYeHa BKrecHa bupka.

Mariia Simich-Moiseienko, the owner of a concept store of Ukrainian shoe
and bag brands, wanted to create items of her own brand. Initially, she
launched the first model as an experiment, but the first pair did not come
in very good shape. However, later the owner got exactly what she wanted
- the first HYOYA sandals. They were perfect in every way: the neatly cut
insole, the expired tag stuck on



3PYYHICTb TA KOM®OPT - npioputetn y poboti 6peHay, AKUK, OKpim
B3YTTH, CTBOPIOE NIAKOHIUYHI Konekuii cymok. [imzanHepka moburtb
npauioBaTm 3 M’AKOIO LLIKipo1o, a Ti cami 6aneTkmn HaBiTb NOPIBHIOE 3
yewKamu. Y Konekuiax OpeHay TakoxX MoXXHa nob6aumtm B3yTra Ha
nipbopax, ane ue nigbopmn, Ha AKNX MOXXHA He NPOCTO rAPHO CTOATMU.
Hepiako came BOHM CTalOTbh LLEHTPOM YyBarv B TiM UM Tin napi.

CONVENIENCE AND COMFORT are priorities in the work of the brand,
which, in addition to shoes, creates laconic collections of bags. The
designer likes to work with soft leather, and she even compares the same
ballet shoes with Czech shoes.In the brand’s collections, you can also see
shoes with heels, but these are heels that you can not just stand on. Often
they become the center of attention in this or that couple.




B3YTTA 3 OBKIIAOWHKMN VOGUE
VOGUE COVER SHOES

O6bxknaguHka amepukaHcbkoro Vogue, Ky
npuKpacvna nepwa negi Ykpaiim OneHa
3eneHcbKa, BUKNUKana ummMmano obroeopeHs y
cBiToBOMYy MmepgianpocTopi. ba 6inblie, BOHa
Aana nowTtoBX ansa chnewimoby, ae XXiHKu 3
Oyab-AKOi TOUKM CBIiTY niaTpMManu nepuy negi,
CUAAUYM, AK IM XOUYEeTbCH.

The cover of American Vogue, which was decorated
by the first lady of Ukraine Olena Zelenska, caused
a lot of discussion in the world media space.
Moreover, she gave the impetus for a flash mob,
where women from all over the world supported
the first lady, sitting as they wanted.




Ballerinas Di - cumBoOniyHa Ha3Ba
NPOCTUX Ta NTaKOHIYHMX 6aneTok, Wwo
Biacvnae we " o obpasy npumHuecm
HiaHu. L1a BigBaXxXHa XiHKA TAKOX He
6osnacsa T NpoTH rpPoMaacbKoi AYMKM,
Bipuna y CcBOi ifeanv Ta NpyHUMNM.
NMpuHueca Hocuna 6aneTku y 6yab-aKnx
XKMUTTEBUX CUTYaLIAAX, AEMOHCTPYIOUMN
BMUTOHYEHICTb.

Ballerinas Di is the symbolic name of simple
and laconic ballet shoes, which also refers
to the image of Princess Diana. This brave
woman was also not afraid to go against
public opinion, she believed in her ideals
and principles. The princess wore ballet
flats in all life situations, showing elegance.






3acHOBHMK Ta agM3auHep 6peHay B
MMUHyNnomy 6yB aBiauiMHUM iH)XXeHepoMm,
eproHomMikKa i KpecnsapcbKa TOYHICTb NArnm B
nigxig po3pobku B3yrra. bpeHg npo

KoM OpTHMM MiHIManNi3M, CKOHLLEeHTPOBaHUM
Ha ToMy, W06 am3amH 6yB no3a yacom.

The founder and designer of the brand was an
aeronautical engineer in the past, and
ergonomics and drawing precision are the basis
of the shoe design approach. The brand is
about comfortable minimalism, focused on
making the design timeless.



CIRCUL pobutb oocurtb CTpuMmaHe B3YyTTH, WO HE BIIaCTUBO Hi
iTanincbKomMy, aHi yKpaiHCbKOMY CTUIIO, HAMararoTbCs
pobuTn anbTepHaTUBHI NPOAYKTHU, AKi 6yno 6 uikaso HocuTu.

CIRCUL makes rather restrained shoes that are not characteristic of
either Italian or Ukrainian style, they try to make alternative products
that would be interesting to wear.



Craprosum kanitan enacHuka 6ys 1600 rpueeHb. Nepuui rpoui BKNae y
Mmarepianm Ta iHcTpymeHTn. Ha ogHy napy eutpauas 7-10 gHiBs. I3
nepwvMm npoga>kamm BCi oTpyMaHi rpouli BKnaganucob y 6peHa.
NMepwi napm B3yTTa posinwnuca no apyssax. im cnogobanocs B3yrTA, i
TOAl B)XXe CTaro 3po3yMino, o MOXXHa NPoAOoBXYBaTM.

The owner's start-up capital was 1600 hryvnias. He invested the first money in
materials and tools. He spent 7-10 days on one pair. With the first sales, all the
money received was invested in the brand.

The first pairs of shoes went to friends. They liked the shoes, and then it
became clear that we could continue.



https://www.instagram.
com/ilapti/




Opecut OnekcaHap BepHuk 6araro pokiB aKTMBHO pO3BMBaB
cimenHmm GisHec: noro poamHa noHag 30 pokiB BUrOTOBIAE
ycTatKkyBaHHA ansa B3yTreBux chabpuk. BiH noobpe sHaBca Ha
YKpaiHCbKOMY B3YTTEBOMY PUHKY, a 3apyb6iXKHMM gocnip)XxXyBasB y
YucrneHHuX nogopoxxax €sponoro. Came nipg yac ogHiel 3 TakKux
MaHAPIiBOK BiH 3pO3yMiB, LU0 BIiTYNSHAHOMY PUHKY He BUCTaYae
B3yTTEBOro 6peHaa i3 BUCOKMM piBHEM fIKOCTI.

Odesa resident Oleksandr Vernyk has been actively developing the
family business for many years: his family has been manufacturing
equipment for shoe factories for more than 30 years. He was well-versed
in the Ukrainian shoe market, and he studied the foreign one during
numerous trips to Europe. It was during one of these trips that he
realized that the domestic market lacked a shoe brand with a high level
of quality.



Manxe 90% BIiTYUMNIHAHMX B3YTTEBUX BUPOOHMKIB BUNYyCKalOTh
NMPoOAYKT CerMeHTa «Mac-mMmapKeT», TOMY NoApYyMOKA
BepHuKopieHTYBanocsa Ha iHuy Hily - CnoXXueauviB cerMmeHrTa
«cepepHin +», TUX noaeun, aKi 6araro nogopoKyroTb Ta 3HAIOTLCA Ha
SIKOCTIi EBPONEMCbKOro B3yTTH, ane He roTtoBi BigaasaTn KOCMiuYHiI
cymMmM 3a iHoO3eMHi OpeHaMm.

3anyckanu 6penp L.A.P.T.l. y TectoBOMY pexumi.

Almost 90% of domestic shoe manufacturers produce products of the
"mass market” segment, therefore the Vernyk couple focused on another
niche - consumers of the "medium +" segment, those people who travel a
lot and know the quality of European shoes, but are not ready to pay
exorbitant sums for foreign brands.

Launched the brand L.A.P.T.I. in test mode.



Ha nouarkoBomy etani OCHOBHMM BUMKJIMKOM AJIA 3aCHOBHMUKIB
6yno BigHaUTM NpaBuUNbHe NO3ULIIOHYBaAHHSA NPOAYKTY, YiTKO
3pO3yMITH, L0 camMme NOoTPIiOHO YyKpaiHCbKOMY CnoXXuBadesi.
HeobxigHo 6yno po3pobutu taky [1HK 6penpa, w06 moau
BUPI3HANM MOro HaBiTb cepep iIHO3eMHMX KOHKYpeHTiB. Came B
ueu yac B €sponi 3pocras iHTepec oo YKpaiHu i ii 6penais. Ha uin
xBuni L.A.P.T.l. i 3SHanwnm cBOIO Hilly Ta BUBHAHHA 32 KOPAOHOM.

At the initial stage, the main challenge for the founders was to find the
right positioning of the product, to clearly understand what exactly
the Ukrainian consumer needs. It was necessary to develop such a DNA
of the brand that people could distinguish it even among foreign
competitors. It was at this time that interest in Ukraine and its brands
grew in Europe. On this wave, L.A.P.T.l. and found their niche and
recognition abroad.



3acHOBHMKM NPUAINAIOTh BEJIMKY yBary saxogam
research&development. OcHoBHMM ranpnamH sapgatotb Onekcangp
Ta MOro ApPY>XKMHa, a WITaTHI MoaenbeEpPMU CTBOPIOIOTbL YHIKanbHe
B3yTTHA, HAAMXaO4YMCb CBITOBMMM TpeHaaMun. 3aCHOBHUKM BeayThb
nepemMoBM i3 HU3KOI0 3apybixxHux naptHepiB npo Buxia L.A.P.T.l. Ha
rno6anbHMM PUHOK YXKe He CUTYaTUBHO, a iIK cucteMHuMm BGisHec.

The founders pay great attention to research and development activities. The
main guidelines are set by Oleksandr and his wife, and in-house fashion
designers create unique shoes inspired by global trends. The founders are in
talks with a number of foreign partners about L.A.P.T.l.'s entry into the global
market not as an ad hoc project, but as a systemic business.



ARTELL_SHOES
https:/www.instagra

m.com/artell shoes/?
hi=uk




BpeHpa XxiHouoro i yonoesivuoro B3yrra 6yno sacHosaHo B Kuesi y 2014
poui AHgpiem Yunuron. Maroum BenuvyesHMMU poceip y pewH-iHaycTpii,
BiH BUPILUMB BNPUTYJS1 3aUMHATUCA B3YTTAM pYy4YHOi poboTun. [loHMHI
NPOoAyKLUia paaye KnieHTIB AKICTIO | LiKkaBUM AM3anHOM.

The brand of women's and men’s shoes was founded in Kyiv in 2014 by
Andriy Chypyha. Having vast experience in the fashion industry, he
decided to closely engage in handmade shoes. To this day, the products
delight customers with their quality and interesting design.




