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[MCUXONOrA TAPAEPOBY - ue cBoepigHMM aHani3
JIOAMHU, 3a e(PeEKTOM YaCTO CXOXKMU Ha BiaBiayBaHHS
NncuxoJsiora.

LLUADA MOKe 4aCcTKOBO CTaTM HAWMM MCUXOJIOFOM -
IOMOMOI T NO36YTMUCA KOMMJIEKCIB, CTpaxiB YM
PI3HOMAHITHMX YCTAHOBOK.

OAAl MoXKe He nuLe KpacuBo «CUAITU>» YU NIAXOANTHU
Mo KOJIbopy, aJie 1 BYyTU JXKEpPEJsIOM pecypcy.

Wardrobe psychology is a kind of human analysis, often similar in effect to a visit to a psychologist.
A wardrobe can partially become our psychologist

It can help us get rid of complexes, fears or various attitudes.

Clothes can not only fit nicely or match the colour, but can also be a source of resources.
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FAPOAEPOB = PECYPC
WARDROBE = RESOURCE

[[apaepo6 moxe BIJ/IMBATU Ha Halle XKuTTAa 3
TOYKM 30pY CTUNICTUKM Ta IMIAXKY.

Akwo YITKO PO3YMITU, WO 1 YOMY MU KYTNYEMO,
Toai rapaepo6 CTAE PECYPCOM pgna pocArHeHHA
NeBHUX Linen.

Lle BifoOGparkeHHS pO3yMYy M 30BHILLIHOCTI.

A wardrobe can INFLUENCE our lives in terms of style
and image.

If we CLEARLY UNDERSTAND what and why we buy,
then the wardrobe BECOME A RESOURCE for achieving
certain goals.

It is a reflection of mind and appearance.



Yacto mm kynyemo ogar, HE MIAO3PHOKOYN, wo
Ham noro HAB’A3YIOTb i wupo BiprmMo, Hi6M BiH
J1IoNoMara€ Ham JoCArTM uineu.

[1po Ue roBopATb MeAia, nigepu AyMOK, eKCnepTu,
MapKEeTUHI, cami 6peHam: «oAArHU Len nnay -
oyaew KiHOYHOW>», «OAAMHMU L0 KpaBaTKy - Tebe
Bi3bMYyTb Ha pPoOOOTY>.

Often we buy clothes UNAWARE that we are being
FORCED into buying them and sincerely believe
that they help us achieve our goals.

This is what the media, opinion leaders, experts,
marketing, and brands themselves say: "Put on this
coat-and you'll be feminine", "wear this tie and
you will be hired".



AKLO BM He BneBHeHi B cobi, He BMIiETe rnepeTBoploBaTH
CBO1 HEO/1IKM Ha nepeBaru, To CTaETe 3apyyYHMKaMm oaAary.
Mu Kynyemo peui, wob nogodatmnca KOMYCb: mami, TaTosi,
4YOJI0BiKY UM 6onUppeHay, Ha4YalbHUKY, APY3SM.

| LLOMHO NtoAMHA KYNYE CNiaHULIO, o6 6YTU CEKCYA/IbHOLO,

ab0 pBaHi AXXMHCU M WKipAHY KYPTKY, W06 34aBaTUCS
6pyTasibHoto, BoHa BTPAYAE CEBE.

If you are not confident in yourself, if you do not know
now to turn your shortcomings into advantages, you
become a hostage to your clothes. We buy things to

blease SOMEONE: mum, dad, husband or boyfriend,
Doss, friends.

And once a person buys a skirt to be sexy,

or a pair of ripped jeans and a leather jacket to look
brutal, he/she is LOSING himself/herself.




AKLLO mun kynyemo oasar «AJ1A KOI'OCb» abo xoBaemocs B Hbomy B[]
HOI'OCb, 10 B pe3ynbTarTi 3a KifibKka MicSALIB, POKIB YNOECATUNITb — Y
KOXHOro ue no-pisHomy — npuxognmo go HESALQOBOJIEHHA COBOIO:
CBOIMU popMamMu, 3apobITKOM, HaBUYKaMMN.

Y uboMy BuNagky rapaepob He crtae pecypcom, Hasnakm — MU
CTAEMO NOIro 3APYYHUKAMW.

IF we buy clothes "FOR SOMEONE" or hide in them FROM SOMETHING, then
as a result, in a few months, years or decades - it's different for everyone -
we come to DISSATISFIED WITH OURSELVES: with our forms, earnings, skills.

In this case, the wardrobe does not become a resource, on the contrary -
WE BECOME ITS HOSTAGE.



Pecypc rapgepo6b gae Tinbku toai, konn mu BINEBHEHI B COBI.

Ko My He KOMMJEKCYEMO, L0 HE MOXXEMO B PeCcTopaHi Kynutn goya-
rpai TUM naye He KOMMIIeKCyeMO, L0 B HAC CYKHSA He BI4 IMEHUTOIO
an3anHepa, Konm Hocumo «neonapg», 6o BiH CINPABOI O AYLLUI.

A wardrobe provides a resource only when we are confident in ourselves.
When we don't feel bad that we can't buy foie gras in a restaurant, and

even more so when we don't feel bad that our dress is not from a famous
designer, when we wear leopard because we REALLY like it.



Toai Mm MOXXeEMO 3a JONOMOroo KOMOIHaLLIN, KONMbopy Ta paCoHIB
NOCUITNTN CBOI BUIrpaLLHI CTOPOHWU, AoadaTu e binbLue BreBHEHOCTI,
HaBITb JEMOHCTpPYBaATU NEBHUN MeCeX — «A NPOTU XyTpa — TOMY HOLLY
NnapKy», «s 3a €KOCBIAOMICTb — TOMY MOSA CyMO4Ka 3pobrieHa 3i cTapux

DKUHCIBY .
Konu ue ceigomuin Bubip nognHun — ue cnpauboBye Ha BCi 100%.

Then we can use combinations, colours and styles to enhance our strengths,
add even more confidence, and even demonstrate a certain message - | am
against fur, so | wear a parka”, "l am for eco-consciousness, so my handbag is

made of old jeans".
When it is a conscious choice of a person, it works 1007%.



CKinbkn 6 Mmn He CToANM nepen aAsepkarnom y AOpOoroMmy KOCTHOMI N He
roeopunmn cobi «a monogeub», mu HIKOJIN Takmmn He Oyaemo
NPOCTO Yepes oasir.

Lle 3anexuntb Tinbkn Big BIPW B LUIE TBEPIXEHHA.

AKLWO MM Kacupky oasirHemMmo y dopmMy MeCECTPU, TO CKISNIlbKMN BOHA He
roBoputTUMeco0l, LLLO BOHA MeacecTpa, BOHa HEKD HE CTaHe.

No matter how much we stand in front of the mirror in an expensive suit
and say to ourselves "I'm good at it", we will NEVER be that way just
because of clothes.

[t depends only on BELIEF IN THIS STATEMENT.

If we dress the cashier in a nurse's uniform, no matter how much she tells
herself that she is a nurse, she will not become one.



3BIAKU LE BEPETbCA?

WHERE DOES IT COME
FROM?




Y ncuxonorii € noHATTa CTEPEOTUIIB TA YCTAHOBOK.
3 OZIHOro OOKY, BOHM MOXXYTb BUKOHYBATHU HEraTUBHY
dyHKUi0, 60 3araHATb HAC Y NEBHI paMKu, ane 3
Ipyroro 60Ky, BOHM TEX MalTb OYTU - aZKe TaK MO3KY
Nlerwe nisHaBaTH CBIT.

AcouiaTMBHE MUCJIEHHA CnpaubOBYE 3 OAANOM, Y
KOXXHOIo € BJ1aCHi acouiaLii BiANoBiAHO A0 3HAHb,
AOCBiAYy Ta MUCJ/IEHHA.

Psychology has the concept of STEREOTYPES AND ATTITUDES.

On the one hand, they can perform a negative function,
because they drive us into certain frameworks, but on the
other hand, they should also be - because it is easier for the
brain to learn about the world.

Associative thinking works with clothes, everyone has their
own associations according to knowledge, experience and
thinking.
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llle B AUTUHCTBI 3 pPi3HMX KaHaNiB MU BUXOMJILOEMO
CMOPTUBHMU KOCTIOM - AJIS CNOPTY, KJACUMYHMU KOCTIOM
- ana odicy.

Koau BupocTtaemMo, Ui yctaHoBku HIKYAN HE
3HUKAKTDb, Ha HMX xiba HaKnagarTbCA HOBI. TOMY
KOJIM OA4AraEMO LOCb, Hall MO3OK CnpaubOBYE TaK, WO
Halll pyxu1, emMoulil i noBeAiHKa 3araJioM MarTb
«BIATMOBIAATU>» opary.

Even in childhood, we grab a sports suit from various
channels - for sports, a classic suit - for the office.

When we grow up, these attitudes DO NOT DISAPPEAR
ANYWHERE, but new ones are superimposed on them.
Therefore, when we wear something, our brain is activated in
such a way that our movements, emotions and behavior in
general have to "MEET" the clothes.




Tak 3AKJIAAAETbCA ACOUIAUIA: axkwo 6ptoku, TO -
4OJI0BiK, 40J10Bi4a MoBeAiHKa.

Yepes ue XKiHKU, WO perysapHo Xo4AaTb Y KNaCUYHUX
6ploKax Ha poboTy, nepemmatoTb Ha cebe YOJ10BIYI
ARKOCTI.

CTaloTb BOJIbOBUMM, MparHyTb KepyBaTH, BiICTOOBATU
CBOIO TOYKY 30pYy, BTpavaloTb MOXMBICTb «JATHU
C/ZIABMHKY>» B eMoLiMHOMY MaaHi.

This is how an ASSOCIATION IS ESTABLISHED: if pants,
then - a man, male behavior.

Because of this, women who regularly wear classic
trousers to work take on MALE QUALITIES.

They become strong-willed, seek to lead, defend their
point of view, lose the opportunity to "GIVE UP THE
SLACK"

emotionally.




AKLLO MM O4AraEMO KPOCiBKM YM Kean, Y HAaC Ha HECB1JOMOMY
DiBHi Npayto€ ycTaHOBKA «biXM B LiIbOMY B3yTTi». Ta M cama
dopMa Zla€ HaM L0 MOXKJIMBICTb.

CycninbCTBO KaxKe: «TU X AIBYMHKA, TO61 Tpeba CYKHA», a CYKHS
KarKe: «f He MOXY 6irtu, a AoBra - 1 B3ara/ii BumMaratro
niaéopis». A nogmMHa HacnpaBAi Xo4ye AXMHCOBY CNigHULIIO U
KpOCiBKU. KON MU O4AraEMO €POTHUYHY OiIM3HY, MO30K
PO3C/1Ia0NAETLCA 1 HANIAWTOBYETLCA HAa KOXAaHHA.

If we wear sneakers or trainers, we have a subconscious "run in
these shoes” attitude. And the form itself gives us this opportunity.
Society says: "you're a girl, you need a dress”, and the dress says:
‘I can’t run, I'm tall - and generally require heels”. And the person
actually wants a denim skirt and sneakers.

When we wear erotic underwear, the brain relaxes and adjusts to
love.




Kosm nioagnHa npmxoamTb KynyBaTU AKYCb pid, BOHaA
opieHTyeTbCA Ha B/IACHI YCTAHOBKW, 30BHiLWIHI BN/IMBU
(Meaia, iHpeHcepH, 6peHan) Ta CycnisibHY posb (Y pPOAUHI
4n” Ha poboTi).

YacTo HaBiTb HE 3BEpPTAlOYMCb A0 BMACHMX eMOoLin. Y TaKMK
Cnoci6 BeCb KOMMJIEKC 6ararky npocTo HaBa/IIOETbLCA Ha HAC - |
MU NOYMHAEMO AIATU TaK, AK TOro BMMArae CycnisibCTBO Ta
AKacCb piy.

When a person comes to buy something, he or she is guided by OWN SETTINGS,

external influences (media, influencers, brands) and social role (in the family or

at work).

Often without even addressing their own emotions. In this way

the whole complex of baggage just piles up on us - and we start acting as society
and the thing requires.
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AK QIATA?
HOW TO ACT?
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1. NTEPEBPATU LLA®Y?

1. GO THROUGH THE
CLOSET?

/Ina no4yaTKy BapTo po3ibpatu wady U NoAMBUTUCA HA BJIACHi peuvi.
YCBiJOMUTH, LLIO BaraTto peyvyen - e MMUHyNE, a MOTPIOHO KUTKU TENEPILLHIM.

Ynum 6inbimm rapaepob, TMM 6inblue AaMHa 601TbCA MO36YTUCA MEBHUX PEYEMN.
BOHM AK CMOrAAN, EMOUIMHI FTAYKU: «wacnmBa 61y3a» (x04a BOHa BXe cTapa).
To begin with, you should open your wardrobe and look at your belongings. Realise
that many things are the past, and you need to live in the present.

The bigger the wardrobe, the more a person is afraid of getting rid of certain things.
THEY ARE LIKE MEMORIES, EMOTIONAL HOOKS: "a lucky blouse” (even though it is old).



2.MO3BYTUCA 3AUBOIO
2. GET RID OF THE EXCESS

Ctapum oasir CTPMMYE - 3aroBHOUTE LWAady HOBMMU pPEYAMM.
CtaBTe cob6i 3anMUTaHHA: «4OMY A L0 pid KynyBana?», «4u
6/1M3bKMM MEHI NO AyXYy Len Konip 3apas?», «4M XO4y A HOCHUTMU LIt0
piy?>».

Kynymte HOBE He npocTo LWocb rapHEHbKE ab0o 3a 3HMMKKaMM.
O/IAl ue BALL BHyTpiWHiM pecypc - nigébupanTe pedi 3a BlIaCHUMM
KpUTEPIAMM.

Old clothes hold you back - fill your closet with new clothes. Ask yourself questions: "why did | buy

Buy NEW not just something pretty or at a discount.
Clothes are your inner resource - choose things according to your own criteria.




3. AOAATU HOBUX PEUYEN
3. ADD NEW THINGS

[MocTaBTe cobi nuTaHHA: «HOMY A KYIYIO U0 PIY?»,

AKwo BignoBiab B AyCi <414 noxoAy B TeaTtp», «Ha BeCiNNA
bpaTta», «A1A 3yCcTpiyi 3 ApYy3AMM>, TO reTb Bil CYKHi YM KOCTIOMA.
BignoBiab Ma€e NovynHaTMCA 3 TOro, WO «MeHi KOM(POPTHO B
LLbOMY>, «S MOYyBaloCA BNEBHEHO>», «MEHi A0 CMaKy LEeW Kosip».

Ask yourself the question: "WHY AM | BUYING THIS THING?".

If the answer is "to go to the theatre”, "to my brother's wedding”,
"to meet friends”, then get away from the dress or suit. The answer
should start with "l feel comfortable in this", "l feel confident”,

"I like this colour”.




AKWo BM KynyeTe WOCb BUHATKOBO NiJ noAito, TO
MMOBIPHiCTb, L0 BaM 3aX04eTbCA L& OAATHYTH Lie
xo4a 6 pasiB 3 10, cknagae meHuwe 10%.

KoM XX BU OPIEHTYETECA HA BNACHI eMoLll, TO MOXeTe

HOCMTU MNEBHMM 06pa3 6m3bKo 50 pasis.

If you buy something exclusively for an event, the likelihood
that you will want to wear it at least 10 times more is

less than 10%.

When you are guided by your own emotions, you can

wear a certain look about 50 times.




EMOLLIMHANOKYINKA

MYACOBE 3AQ4O0OBOJIEHHA

EMOTIONAL BUYING

TEMPORARY PLEASURE



EMOLUIVHY KYNIBJIKO, 60 y Bac 6yB BaXXKuin AeHb,
nocBapunmncs 3 bocom/aiB4nMHOO/TaTOM, HE 30aNu
TEeCT B aBTOLLKOII, — HE pODITb LbOro, 3aJ0BOJIEHHSA
TM4yacoBe, 3a3Bu4an, HacTyrnHoro aHa oygere
wkoaysatun, wo «BukuHynmy» N'POLUI HA BITEP.

EMOTIONAL BUYING because you had a hard day,
quarreled with your boss/ girlfriend/dad, failed your
driving school test - don't do it, the pleasure is

temporary, usually the next day you'll regret
"throwing” MONEY TO THE WIND.




[MTOPALA: nomipsaunTte, cdpoTorpadynte cebe B obpaasi,
noctaBTe cobi NMTaHHA 4Yn OIMCHO, BaM LA pid NOTpibHa
1N BIAKNA4ITb KyniBno Ha HAaCTYNHUN O€Hb.

Akwo Bam ue OIMCHO MOTPIBHO, BM noigeTe 3a uieto
piY4o B NMIOOY YacTUHY MicTa. Are y»Xe 4acTo CTAaeTbCH
Tak, WO 3arnan 3HUKae.

TIP: try it on, take a picture of yourself in the outfit, ask
yourself if you really need this thing and postpone the
purchase until the next day.

If you REALLY NEED it, you'll go all over town to get this
thing. But very often it happens that the passion
disappears.




3 YUM NOEAHYETBLCA HOBA PIY?
WHAT IS THE NEW THING COMBINED WITH?

Lle ocobnmBo cTOoCcyeTbCS CcnigHULb, OPIOK, XXakeTiB, TOOTO TOro, Lo
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OOMNOBHIOETLCA IHWMMW pedamMu (BM XX He DyaeTte HOCUTU OOHY
d >

cnigHuuto 6e3 «Bepxy»). Cam no cobi XKakeT, Hanpuknaa, Moxe byTu
KnacHUM, ane oapasy NpoKpyTIiTb Y rONoBi, Yn niginae BiH Nig BaLu
OXXKUHCKU Yun cniigHuuto. Axkwo HI, nogymanTe, 4n rotoBi BU OOKYNUTU
00 HbOro KOMMMEKT — «HU3» i B3yTTA. AKwo TAK — moxeTte bpaTu.
This especially applies to skirts, trousers, jackets, that is, what is
complemented by other things (you will not wear one skirt without a
“top”). A jacket on its own, for example, can be cool, but immediately
run through your head whether it will go with your jeans or a skKirt.

If NO, think about whether you are ready to buy a set for it - "bottom”
and shoes. If YES, you can take it.
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OBEUPAUTE PI3HI KOJNbOPM
CHOOSE DIFFERENT COLORS

KoxeH KOJIIP MAE 3HAYEHHA. AckpaBi 1 Tenni Konbopu — >XOBTUMN,
nomMmapaH4eBuin, HKHUN canaToBUN — 3apaaXaloTb Ha NO3UTUB,
KpeaTUBHICTb, YePBOHUWN 3apa3 CNPUNMAETbLCA AK KOMIp CUnm u
nigepcrtea (xo4a we 40 pokiB TOMY BBaXkaBCs BYlbrapHum y
baraTbox KpaiHax), YOpHUIN — Lie CTPOriCTb, CuUIa, eNeraHTHICTb,
CUHIN — BNEBHEHICTb, PO3YM, 3€NTeHUN — CMoKin, PO3BaXXIMUBICTb.

Every COLOR HAS A MEANING. Bright and warm colors - yellow,
orange, gentle light green - are charged with positivity, creativity, red
is now perceived as the color of strength and leadership (although 40
years ago it was considered vulgar in many countries), black is
strictness, strength, elegance, blue - confidence, intelligence, green -
calmness, prudence.




4. NTPUBUPAUTE BCE 3AMBE

4. REMOVE ALL
UNNECESSARY

Tpe6a YACTUTU rapaepob pas y nNiBpoKy 4mn piK.
Piy MOXKe ay*Ke nogobatuchb, asne 3a pik
«BUPOCJ/IN> B €MOLIiIMHOMY MNaHi.

MaunTte cMminmBicTb NnpubpatH peudi 3i cBoro
¥utta. Ue gactb Bam Micye ana HOBOIO
PECYPCY.

It is necessary to CLEAN the wardrobe once every six
Sonths or a year. You may like the thing very much,

SR (| have "grown up” emotionally over the year.
-\'5‘\;‘? ourage to remove things from your life. This
Y 5’,\“ gL room for a NEW RESOURCE.
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